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No promotions listed for periods ending 
May 25 and June 1, 8, 15 and 22.

IAM PROMOTIONS
You can reach the Office of Ethics & Business Conduct at 1-888-970-7171; Mail Code: 14-14; Fax: 1-888-970-5330; 
TDD/TTY: 1-800-617-3384; e-mail: ethicsLine.ethics@boeing.com; Web site: http://ethics.whq.boeing.com

ETHICS QUESTIONS?

QUOTABLE

We chose to sign this 
agreement with 
Boeing because of 

the company’s long-standing 
commitment to the Kingdom 
of Saudi Arabia.”

             —His Excellency Amr Al-Dabbagh, 
governor of the Saudi Arabian General 
Investment Authority, about an agree-
ment between Boeing and SAGIA to jointly 
research and expand aerospace projects 
in Saudi Arabia

How I got comfortable was 
knowing we did all the 
right things up front.” 

—James Bell, Boeing chief financial officer, 
in response to a question on how a CFO can 
be “comfortable” with the decision to invest 
in the 787 Dreamliner, in the June 11 Fortune. 
The “right things” Bell refers to include talking 
to all the right stakeholders and using detailed 
customer knowledge

We want to play a 
stronger role than 
we’ve played before. 

It’s the right issue. It isn’t    
going away.”
—Jim McNerney, Boeing chairman, president 
and CEO, on the growing importance of en-
vironmental issues to the airline industry and 
Boeing, in the June 11 Financial Times

n NOTEBOOK

SNAPSHOT
ANOTHER VIEW INSIDE EVERETT 
If you’ve been to the Boeing factory 
in Everett, Wash., you probably have 
a vivid image of what the inside of 
the facility looks like. Here’s another 
look at this site, as painted by Jason 
Otto of the Information Technology 
Industrial Engineering Systems team 
in Everett. Otto, who’s produced a 
number of works on various themes, 
used acrylics on canvas to create 
this painting.  
Photo courtesy of Jason Otto 


